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NAME OF 
THE 
SUPERVIsOR 
|pOYPRAKASH 
BISWAS 
PARIMAL 

NAME OF THE 
STUDENT 

CU ROLL 
NUMBERR TITLE OF THE PRoJECT 

A STUDY OF PERCEPTTON TOWARDS ADVERTISEMENI CELEBRTT 
SURVEY ON YOUNG FEMALE RESIDENTS OF JALALSI AREA OF HOUENDORSEMENT: 

H 
A ANKITA KUNDU 191444-11-0001 

KEYA MANNA AN INTROSPECTIVE STUDY OF BANK FRAUDSAND PREVENTIVE MEASUREs OF AXIS BANKSENAPATI |191444-11-0002 
KRISHNA GHARA 
MADIIUREKHA 
HAZRA 

RIMJHIMT 
PATRA 
|RIMJIM 
PATRA 
RIMJHIMT 
PATRA 
|RIMJHIM 
PATRA 

191444-11-0003 RATIO ANALYSIS OF TOP THREE TEXTILE COMPANIES OF INDIA 

191444-11-0004 RATIO ANALYSIS OF TOP THREE AUTOMOBILE COMPANIES OF INDIA 
A CASE STUDY OF CAUSES &IMPACT OF JOB STRESS AMONG THE FACTORY WORKERS OF MALLIKA SANI191444-11-0005 AMTA & SURROUNDINGS
A CASE STUDY OFCAUSES && IMPACT OF JOB STRESS AMONG THE PRIVATE SECTOR 
EMPLOYEES OF AMTA & SURROUNDINGS 

AWARENESS AND BEHAVIOUR OF GENERAL PUBLIC TOWARDS SHARE MARKEI: A SURVEY CHANDREYEE 

PINKI KUNDU 191444-11-0007

POULOMI GAYEN 191444-11-0009 ON SELECTED EMPLOYEES OF ALLIANCE BROADBAND
PRATHOMA 
MALIK 
PRIYA 
KARMOKAR 

SENGUPTA 
|RIMJHIM 
PATRA 
|CHANDREYEE 
SENGUPTA 
CHANDREYEE 
SENGUPTTA 
[CHANDREYEE| 
SENGUPTA 
|POYPRAKASH 
BISWAS 
|CAANDREYEE 
SENGUPTA 
|CHANDREYEE 
SENGUPTA 
CHANDREYEE 
SENGUPTA 

A CASE STUDY OF CAUSES & IMPACT OF JOB STRESS AMONG THE SCHOOC TEACHERS OF AMTA & SURROUNDINGS
EFFECTIVENESS OF TRAINING & DEVELOPMENT PRACTICES: A SURVEY ON BANGA SEBA 

191444-11-0010 

191444-11-0011 KENDRA LIBRARY STAFF OF JAGATBALLAVPUR BLOCK OF HOWRAH 
ASSESSMENT OF CORPORATE SOCIAL RESPONSIILIIY ACTIVITIES:A CASE STUDY OF SELIMA KHATUN 191444-11-0012 INDIAN OIL CORPORATION LTD 

|AWARENESS AND BEIAVIOUR OF GENERAL POBLIC TOWARDS SIARE MARKET: A SURVEY SNEHA KHATUN 191444-11-0013 ON SELF EMPLOYED RESIDENTS OF AMTA AND SURROUNDINGS
|A STODY OF PERCEPTIONTOWARDS ADVERTISEMENT & CELEBRITY ENDORSEMENT: A SOUMITA SANTRA|191444-11-0014 SURVEY ON FEMALE COLLEGE STUDENTS OF AMTA & SURROUNDINGS

SRABANI DENRE 

SUROSREE 
SAMANTA 

ASSESSMENT OF CORPORATESOCIAL RESPONSIBILTTY ACTIVITES:A CASE STUDY O 
RELIANCE INDUSTRIES LTD. 

|EFFECTIVENESS OF TRAINING AND DEVELOPMENT PRACTICES: A SURVEY ON SCHOOL 
TEACHERS OF GARBALIA VILLAGE, HOWRAH 

AWARENESS AND BEHAVIOR OF GENERAL PUBLIC TOWARDS SHARE MARKET: A SURVEY 
ON MALE STUDENTS OF AMTA & SURROUNDINGS 

191444-11-0015 

191444-11-0016 

TIYA DAS 191444-11-0017



NAME OF 
THE 
SUPERVISOR
|PARIMAL 
SENAPATI 

cONSUMER AWARENESSX PERCEPIrONTOWARDS ONLINE TOOD DELVERY A SURVEY ON PARIMAL 
SENAPATI 
POYPRAKASH
BISWAS 

NAME OF THE 
STUDENT 

CU ROLL 

NUMBER TITLE OF THE PROJECT 

CONSUMER AWARENESS &PERCEPTiON TOWARDS ONLINE SHOPPING: A SURVEY O 
SENIOR CITIZENS OF AMTA & SURROUNDINGS ABHUIT ROY 191444-21-0001 

ABHIRAJ KANRAR 191444-21-0002 MALE RESIDENTS OF AMTA & SURROUNDINGS 

AMIT MANNA 191444-21-0003 A DETAILED STUDY OF GREEN BANKING REFORMS OF PUNJAB NATIONAL BANK 

AMIYO MOHISH 
ANIRUDHA 
MANNA 

EXPECTATIONS & IMPACT OF MERGER & ACQUISITION POLICIES ON BANK CUSTOMERS: A CHANDREYEE 
CASE STUDY OF INDIAN BANK CUSTOMERS OF PANPUR VILLAGE OF HOWRAH 

ASTODY OF PERCEPTION TOWARDS ADVERTISEMENT& CELEBRITY ENDORSEMENT:A 
SURVEY ON YOUNG MALE RESIDENTS OF CHINGRAJOLE VILLAGE OF HOWRAH 

191444-21-0004 SENGUPTA 
|POYPRAKASH 
BISWAS 
|RIMJHIM 
PATRA 
RIMJHIM 

191444-21-0005 

ANJAN PAUL 191444-21-0006 A COMPARATIVE STUDY OF NON PERFORMING ASSETS OF SBI& YES BANK 

ARGHA SANTRA FINANCIAL STATEMENT ANALYSIS OF TOP THREE AUTO COMPONENT COMPANIES OF INDIA PATRA 

A STODY ON AWARENESS AND PERCEPTTON TOWARDS CORPORATESOCIAL 
RESPONSIBILITY INITIATIVES: A SURVEY ON FEMALE STUDENTS OF GOBINDAPUR & 

SURROUNDINGS 

191444-21-0007 

CHANDREYEE 
SENGUPTA 
|RIMJHIM 
PATRA 

CONSUMER AWARENESs & PERCEPTION TOWARDS ONLINE SHOPPING : A SURVEY ON MALE ARIMAL 
SENAPATI 
|RIMJHIMT 
PATRA 

ARIJIT BAG 191444-21-0008 

ARPAN MARICK 191444-21-0009 A COMPARATIVE STUDY OF NON PERFORMING ASSETS OF PNB & AXIS BANK 

ARPAN PATRA 191444-21-0010 RESIDENTS OF AMTA & SURROUNDINGS 

ARPON KOLEY 191444-21-0011 FINANCIAL STATEMENT ANALYSIS OF ToP THREE PAINT COMPANIES OF INDIA 
CHANDREYEE 

EXPECTATIONS & IMPACT OF MERGER & ACOUISITION POLICIES ON BANK CUSTOMERS: A 

CASE STUDY OF PUNJAB NATIONAL BANK CUSTOMERS OF NOWPARA VILLAGE OF HOWRAH.SENGUPTA 

SENGUPTA 

ARUNIT RIT 

AsSESSMENT OF CORPORATE SOCIAL RESPONSIBILITY ACTIVITIES:A CASE STUDY OF TATA |CHANDREYEE 

|RIMJAIM 
PATRA 

191444-21-0012 

AVIJIT SAMANTA 191 191444-21-0013 STEEL CO. LTD. 

FINANCIAL STATEMENI ANALYSIS OF TOP THREE COMPOTER SOFTWARE & HARDWARE 

AVISHEK KHAN 191444-21-0014 COMPANIES OF INDIA 



NAME OOF 

THE 
SUPERVISOR 
CHANDREYEE 
SENGUPTA 
|PARIMAL 

191444-21-0016 AN INTROSPECTIVESTUDY OF BANK FRAUDS AND PREVENTIVE MEASURES OF ICICI BANK SENAPATI 
|RIMJHIM 
PATRA 
|CHANDREYEE| 
SENGUPTA 
[CHANDREYEE 
SENGUPTA 
PARIMAL 

WORKING CAPITAL MANAGEMENT OF TOP THREE COMPANIES OF TYRE INDUSTRY OF INDIA |SENAPATI 

JOYPRAKASH | 
BISWAS 

wORKING CAPITAL MANAGEMENT OF TOP THIREE COMPANIES OF AUTOMOBILE TNDUSTRY PARIMAL 
SENAPATI 

WORKINGCAPITAL MANAGEMENT OF TOP THREE COMPANIES Or REAL ESTATE INDUSTRY PARIMAL 
SENAPATI 

SOCIAL SECURIIY MIEASURES: A DETAICEDSTUDY OF DRINKTNG WATER AND SANITATTON CHANDREYEE 
SENGUPTA 
[CHANDREYEE 
SENGUPTA 
JCHANDREYEE 
SENGUPTA 
CHANDREYEE 
SENGUPTA 
|RIMJAIM 
PATRA 

AwARENESS & BEHAVIOUR OF GENERAL PUBLIC ToWARDS SEIARE MARKET: A SURVEY ON CHANDREYEE 
SENGUPTA 

NAME OF THE 

STUDENT 
CU ROLL 
NUMBER TITLE OF THE PR0JECT 

SOCIAL SECURITY MEASURES: A DETAILED STUDY OF ADIP SCHEME OF GOVERNMENT OF 
INDIA AYAN MANNA 

BISHNUDEB 
KUNDU 

191444-21-0015 

CHANDAN KOLEY |191444-21-0017 RATIO ANALYSIS OF TOP THREE REAL ESTATE COMPANIES OF INDIA 
DEBANSHU 
CHAKRABORTY 

AWARENESS AND BEHAVIOUR OF GENERAL PUBLIC TOWARDS SHARE MARKET:A SURVEY 
ON SENIOR CITIZENS OF AMTA AND SURRoUNDINGS

EFTECTIVENESS OF TRANING AND DEVELOPMENT PRACTICES: A SURVEY ON NURSING 
STAFF OF DINHATA MAHAKUMA HOSPITAL 

191444-21-0019 

DEBASHIS DAS 191444-21-0020 

DEBASIS PANJA 191444-21-0021 

DIBYENDU KOLEY|191444-21-0022 A DETAILED STUDY OF GREEN BANKING REFORMS OF STATE BANK OF INDIA 

DINESH BERA 
DODHRUMAR 
BHOWMICK 

191444-21-0023 OF INDIA 

191444-21-0024 OF INDIA 

FARDIN KHAN 
JAGOTJYOTT 
GHOSH 
IMAMTAZOL 
MULLICK 

191444-21-0025 SCHEME OF GOVERNMENT OF INDIA 

SOCIAL SECURITY MEASURES: A DETATLED STUDY OF ATAL PENSION YOJANA SCHEME OF 
191444-21-0026 GOVERNMENT OF INDIA 

SOCIAL SECURITY MEASURES. A DETALED STUDY OF YOUTH AFFAIRS & SPORTS SCHIEME 
191444-21-0027 OF GOVERNMENT OF INDIA 

ASSESSMENT OF CORPORATE SOCIAL RESPONSIBILITY ACTIVITIESTPRACTICES: A CASE 
STUDY OF TATA CONSULTANCY SERVICES LTD MANIK DAS 191444-21-0028 

MILAN HAZRA A COMPARATIVE STUDY OF NON PERFORMING ASSETS OF IDBI BANK AND INDIAN BANK 191444-21-0030

MOLAY JANA 191444-21-0031EMPLOYED PERSONNEL OF AMTA & SURROUNDINGS 



NAME OF 

THE 
SUPERVIsOR NAME OF THE 

STUDENT 
CU ROLL 

NUMBER TITLE OF THE PR0JECT 

CONSUMER AWARENESS& PERCEPTION TOWARDS ONLINE FOOD DELVERYA SURVEY ON |PARIMAL 
SENAPATI 
|pOYPRAKASH 
BISWAS 
PARIMAL 
SENAPATI 

FEMALE RESIDENTS OF AMTA & SURROUNDINGS 

IROLE OF MARKETING STRATEGY IN BUSINESS: A CASE STUDY OF LEADING DEODORANT MONOTOSH BAG 191444-21-0032 

PALASH MAJI 191444-21-0033 BRANDS IN INDIA 

WORKING CAPITAL MANAGEMENT OF TOP THREE COMPANIES OF TEXTILE INDUSTRY OF 

INDIA PALLAB HAZRA 191444-21-0034 
CHANDREYEE A STUDY ON AWARENESS AND PERCEPTION TOWARDS CORPORATE SOCIAL 

191444-21-0035 RESPONSIBILITY INITIATIVES: A SURVEY ON FARMERS OF MUNSHIRHAT & SURROUNDINGS SENGUPTA PARTHA DAS. 

CHANDREYEE 
|RESPONSIBILITY INITIATIvES:A SURVEY ON MALE STUDENTS OF MAJU & SURROUNDINGSSENGUPTA 

RIMJHIM 
PATRA 

A STUDY ON AWARENESS AND PERCEPTION TOWARDS CORPORATE SOCLAL 

PARTHA MANNA 191444-21-0036 

PARTHA PATRA 191444-21-0037RATIO ANALYSIS OF TOP THREE PHARMACEUTICAL COMPANY OF INDIA 

JOYPRAKASH 
BISWAS 
|OYPRAKASH 
BISWAS 

AWARENESS & BEHAVIOUR OF GENERAL PUBLIC TOWARDS SHARE MARKET: A SURVEY ON CHANDREYEBE 
SENGUPTA 
RIMJHIM 
PATRA 
pOYPRAKASH| 
BISWAS 
RIMUAIM 
PATRA 

PRADIPTA KUMAR| 
CHONGDAR A DETAILED STUDY OF GREEN BANKING REFORMS OF AXIS BANK 

ROLE OF MARKETING STRATEGY IN BUSINESS: A CASE STODY OF LEADING SOFT DRINK 
191444-21-0038 

PRITAM BISWAS191444-21-0040 BRANDS OF INDIA 

PRITAM GHOSH 191444-21-0041 FEMALE TEACHERS OF AMTA & SURROUNDINGS 

PRITAM GUCHAIT|191444-21-0042 RATIO ANALYSIS OF TOP THREE TELECOMMUNICATION COMPANIES OF INDIA 

A STODY ONCUSTOMEK SATISFACTION TOWARDS LUXURY BRANDS: A SURVEY ON 
PRITAM KHAN 191444-21-0043 RESIDENTS OF MAJU VILLAGE OF HOWRAH 

PRITAM SHOW 191444-21-0044 RATIO ANALYSIS OF TOP THREE PAINTS cOMPANIES OF INDIA 

PRITIRANJAN 
CHAKROBORTY 191444-21-0045 OF MAJU VILLAGE OF HOWRAH 

A STUDY ONCUSTOMER SATISFACTION TOWARDS SMARTPHONE A SURVEY ON RESIDENTS|JOYPRAKASHT 
BISWAS 



NAME OF THE 

STUDENT 
CU ROLL 

NUMBER 

NAME OF 

THE 
SUPERVISOR (TITLE OF THE PROJECT 

ASTUDY ON AWARENESS AND PERCEPTION TOWARDS CORPORATE SOCIAL 
RESPONSIBILITY INITIATIVES: A SURVEY ON SELF-EMPLOYED RESIDENTS OF MAJU & CHANDREYEE 

SENGUPTA 
OYPRAKASH| 
BISWAS 
||PARIMAL 
SENAPATI 
|PARIMAL 
SENAPATI 
|RIMJHIMM 
PATRA 

COMPARATIVE STUDY OF NON PERFORMING ASSETS OF BANK OF BARODA AND HDFC |RIMJHIMT 
PATRA 
|PARIMAL 
SENAPATI 
POYPRAKASH| 
BISWAS 

PROLAY MAJT 191444-21-0047MUNSHIRHAT 

RAHUL NAYAK 191444-21-0048 A DETAILED STUDY OF GREEN BANKING REFORMS OF CANARA BANK 

RAJDEEP PAUL BANK FRAUD AND PREVENTIVE MEASURES 

|WORKING CAPTTAL MANAGEMENT OF TOP THREE COMPANIES OF COMPUTER HARDWARE 
AND SOFTWARE INDUSTRY OF INDIA 

191444-21-0049 

RAJESH BARUL 

RAJKUMAR 
KOLEY 

191444-21-0050

191444-21-0051 FINANCIAL STATEMENT ANALYSIS OF TOP THREE TEXTILE COMPANIES OF INDIA 

RAKESH GACHHUI 191444-21-0052 BANK 

RANJIT KHANRA 191444-21-0054AN INTROSPECTIVE STUDY OF BANK FRAUDS AND PREVENTIVE MEASURES OF ? 

|A STUDY ONCUSTOMER SATISFACTION TOWARDS PERSONAL GROOMING PRODUCTS: A 
SURVEY ON RESIDENTS OF MAJU VILLAGE OF HOWRAH 

A STUDY ON AWARENESS ANDPERCEPTION TOWARDS TORPORATE SOCIAL 
RESPONSIBILITY INITIATIVES: A SURVEY ON EMPLOYED FEMALE PERSONNEL OF AMTA, 
MAJU & SURROUNDINGS. 

DXPECTATTONS & IMPACTOF MERGER &ACQUISTTITON FOLICIES ON BANK CUSTOMERS: A 

RINTU PATHAK 191444-21-0055 

CHANDREYEE 
SENGUPTA 
CHANDREYEE| 
SENGUPTA 
|PARIMAL 
SENAPATI 
PARIMAL 

RITTICK BAG 191444-21-0057 

RITUMALYA MAJI |191444-21-0058 CASE STUDY OF PNB CUSTOMERS OF TAJPUR VILLAGE OF HOWRAH 
WORKING TAPITAL MANAGEMENTOr TOP THREE COMPANIES OF PAINTINDUSTRY OF 
INDIA SAIKAT MONDAL 191444-21-0059 

SAMARPAN 
MONDAL 191444-21-0060 WORKING CAPITAL MANAGEMENT TOP THREE cOMPANIES OF CEMENT INDUSTRY OF INDIA |SENAPATI 

A DETAILED STUDY OF GREEN BANKNG REFORMS OF ICICI BANK 
ASIUDY OF PERCEPTION TOWARDS ADVERTISEMENT& CELEBRITY ENDORSEMENT:A 

|OYPRAKASH
BISWAS 
|POYPRAKASH 
BISWAS 

SAMRAT DE 191444-21-0061
SANTANU KARAK |191444-21-0063 SURVEY ON SCHOOL STUDENTS OF KHANAKUL BLOCK OF H00GHLY 



NAME OF THE 
STUDENT 
SANTANU 
MONDAL 

NAME ODF 

THE 
SUPERVISOR 
JOYPRAKASH 
BISWAS 
CHANDREYEE 
SENGUPTA 

CU ROLL 
NUMBER TITLE OF THE PROJECT 

A STUDY OF PERCEPTION TOWARDS ADVERTISEMENT & CELEBRITY ENDORSEMENT: A 
SURVEY ON SENIOR CITIZENS OF AMTA & SURROUNDINGS 

ASSESSMENT OF CORPORATE SOCIAL RESPONSIBILIY ACTiVITIESPRACTICES: A CASE 
STUDY OF ITC LTD 

191444-21-0064 

SANTANU SADHU |191444-21-0065 

SANTANU 
SAMANTA EXPECTATIONS AND MPACT OF MERGER AND ACQUISITION POLICIES ON BANK 

CUSTOMERS: A CASE STUDY OF PNB CUSTOMERS OF RANAPARA VILLAGE OF HOWRAH 
CHANDREYEE 
SENGUPTA 
|RIMJHIM 

191444-21-0066 

SAURAV SANTRA |191444-21-0067 FINANCIAL STATEMENT ANALYSIS OF TOP THREE PHARMACEUTICAL COMPANIES OF INDIA |PATRA 
SOCIAL SECURIIY MEASURES: A DETAILED STUDY OF NPS SCHEME OF GOVERNMENT OF 
INDIA 
|WORKING CAPIIAL MANAGEMENT OF TOP THIRBE COMPANIES OF PHARMACEUTICAL 
INDUSTRY OF INDIA 

CHANDREYEE 
SENGUPTA 
PARIMAL 
SENAPATI 

SAYAN DALUI 191444-21-0068 

SAYAN MONDAL 191444-21-0069 

EMPLOYEE SATISFACTION TOWARDS TRAINING & DEVELOPMENT PRACTICES: A SURVEY ON CHANDREYEE 

SENGUPTA 
CHANDREYEE 
SENGUPTA 

|A STUDY ONCUSTOMER SATISFACTION TOWARDS SOFT DRINKS ?A SURVEY ON RESIDENTS JOYPRAKASIT| 
BISWAS 
PARIMAL 
SENAPATI 
|CHANDREYEE 
SENGUPTA 

AWARENESS & BEHAVITOUR OF GENERAL PUBLIC TOWARDs SHARE MARKET: A SURVEY ON CHANDREYEE 
SENGUPTA 
CHANDREYEE 
SENGUPTA 
|pOYPRAKASH| 
BISWAS 

SAYAN PAUL 
SHUBHAM 
CHAKRABORTY 

191444-21-0070 ACCOUNTING JOB EMPLOYEES OF ANDUL & MUNSHIRHAT AREA OF HOWRAH 

|EFFECTIVENESS OF TRAINING &DEVELOPMENT PRACTICES: A SURVEY ON LOCAL 
CONFECTIONERS OF MAJU & SURROUNDINGS 191444-21-0071 

SHUBHAM DAS OF MAJU VILLAGE OF HOWRAH 

|WORKING CAPITAL MANAGEMENT OF TOP THREE COMPANIES OF TELECOMMUNICATION 
INDUSTRY OF INDIA 

SOCLAL SECURITY MEASURES: ADETAILED STUDY Or KANYASHREE SCHIEMME OF
GOVERNMENT OF WEST BENGAL 

191444-21-0072 

SHYAMNATH DAS 191444-21-0073 
SK KAMRUL 
HOQUE 
SK MAHAMMAD 
RAKIB 
SOMNATH 
MONDAL 
SOUBHIK 
SADHUKHAN 

191444-21-0074 

FEMALE STUDENTS OF AMTA & SURROUNDINGS 

SOCLAL SECURITY MEASURES: A DETAILED STODY OF SCHOLARSHIP SCHEME FOR 
191444-21-0075 

191444-21-0076 MINORITY COMMUNITIES OF GOVERNMENT OF INDIA 

191444-21-0077 A DETAILED STUDY OF GREEN BANKING REFORMS OF HDC BAN 



NAME OF 

THE 
sUPERVISOR 
CHANDREYEE 
SENGUPTA 

AWARENESS & BEHAVIOUR OP GENERAL PUBLIC TOWARDS OF SHARE MARKET: A SURVEY CHANDREYEE 
SENGUPTA 
RIMJHIM 
PATRA 
|PARIMAL 
SENAPATI 
|pOYPRAKASH 
BISWAS 
|RIMJHIM 
PATRA 
|RIMJHIM 
PATRA 
|PARIMAL 
SENAPATI SOCIAL SECURITY MEASURES: A DETAILED STUDY OF SCHOLARSHIPS FOR STUDENTS WITH |CHANDRE YEE 

NAME OF THE 
STUDENT 

CU ROLL 
NUMBER TITLE OF THE PROJECT 

EFFECTIVENESS OF TRAINING AND DEVELOPMENT PRACTICES -A SURVEY ON SNACKS 
FACTORY WORKERS OF PANTIHAL VILLAGE HOWRAH SOUGATA MARIK 191444-21-0079 

|SOUMEN KANRAR |191444-21-0080 ON MALE cOLLEGE TEACHERS OF AMTA & SURROUNDINGS 

SOUMEN KHETO 191444-21-0081 RATIO ANALYSIS OF TOP THREE FMCG cOMPANIES OF INDIA 

|AN INTROSPECTIVE STUDY OF BANK FRAUDS ANDPREVENTIVE MEASURES OrPUNJAB 
NATIONAL BANK 
A STUDY OF PERCEPTTON TOWARDS ADVERTISEMENT & CELEBRITY ENDORSEMENT: AA 

SOUMYA ADAK 191444-21-0082 

SOURAV SANTRA 191444-21-0083 SURVEY ON MALE COLLEGE STUDENTS OF AMTA & SURROUNDINGS

SOUVICK BASU 191444-21-0084 RATIO ANALYSIS OF TOP THREE CEMENT COMPANIES OF INDIA 

sOUVIK DEYASHI 191444-21-0085 FINANCLAL STATEMENT ANALYSIS OF TOP THREE CEMENT COMPANIES OF INDIA 
ICONSUMER AWARENESS & PERCEPTION TOWARDS ONLINE FOOD DELIVERY SERVICE: A SURVEY ON STUDENTS OF AMTA & SURROUNDINGS SOUVIK DHARA 

SOYEB AKTAR 
MALLICK 
SREEMAN 
CHONGDAR 

191444-21-0086 

|191444-21-0087 DISABLITIES SCHEME OF GOVERNMENT OF INDIA 
SENGUPTA 
RIMJAIM 
PATRA 
RIMJHIM 
PATRA 
PARIMAL 
SENAPATI 
|pOYPRAKASH 
BISWAS 
CHANDREYEE| 
SENGUPTA 

FINANCIAL STATEMENT ANALYSIS OF TOP THREE AUTOMOBILE COMPANIES OF INDIA 
FINANCAL STATEMENI ANALYSIS OF TOP THREE TELE COMMUNICATION COMPANIES OF 

191444-21-0088 

SRIBAS SINGH 191444-21-0089 TNDIA 
CONSUMERAWARENESS & PERCEPTION TOWARDS ONLINE SHOPPING: A SURVEY ON SUBARNA PATRA 191444-21-0090 FEMALE RESIDENTS OF AMTA & SURROUNDINGS 

ROLEOr MARKETING STRATEGY IN BUSINESS A CASESTODY or LEADING SMARTWATCT BRANDS OF INDIA SUBHADIP KARAK |191444-21-0091 

EXPECTATTONS & IMPACTOF MERGER &ACQUTSTTTON TrOLICIES ON BANK CUSTOMERS: A SUDIP TAKI 191444-21-0092 CASE STUDY OF PNB CUSTOMERS OF GAZIPUR VILLAGE OF HOWRAH 
SUDIPTA 
SENAPATI 

A STUDY ON AWARENESS AND PERCEPTION TOWARDS CORPORATESOCIAL 
RESPONSIBILITY 1INITIATIVES: A SURVEY ON EMPLOYED MALE PERSONNEL OF 

GOBINDAPUR, MAJU & SURROUNDINGS CHANDREYEE
SENGUPTA 191444-21-0093



NAME OF 

THE 
SUPERVISOR 

ROLE OF MARKETING STRATEGY IN BUSINESS A CASE STUDY OF LEADING HEALTH DRINKSJOYPRAKASIH 
BISWAS 

NAME OF THE 
STUDENT 

CU ROLL 
NUMBERR TITLE OF THE PROJECT

SUMAN DAS 191444-21-0096 BRANDS OF INDIA. 

EXPECTATIONS & IMPACT OF MERGER & ACQUISITION POLICIES ON BANK CUSTOMERS: ACHANDREYEE 
CASE STUDY OF INDIAN BANK CUSTOMERS OF DAKSHIN HARISHPUR VILLAGE OF HOWRAH |SENGUPTA 

AN INTROSPECTIVE STUDY OP BANK FRAUD AND PREVEN'IIVE MEASURES OF UNION BANK |PARIMAL OF INDIA 

SURESH HAZRA 191444-21-0098 
SWADHIN PANJA 191444-21-0099 SENAPATI 

|RIMJHIM 
PATRA 
|PARIMAL 
SENAPAT 

TAPAS MAITY 191444-21-0100FINANCLAL STATEMENT ANALYSIS OF TOP THREE ? COMPANIES OF INDIA 
CONSUMER AWARENESS & PERCEPTION TOWARDSONLINE SHOPPING: A SURVEY ON VICTOR KANRAR 191444-21-0101 STUDENTS OF AMTA & SURROUNDINGS 
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